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Minnesota cities and counties require a license to sell tobacco products. There are annual license fees to sell tc

as well as fines and terms for revocation for license violations. The state of Minnesota requires annual comp
checks for retailers with tobacco licenses.
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Local governments can update and strengthen licensing and zoning ordinances that regulate how and where tc
is sold; these measures can be effective at protecting youth from increased risk of tobacco addiction.
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Lack of Compliance Checksu $ESPITE THE STATE REQUIREMENT MANY CITIES |
checks and often cite inadequate funds as the reason. Annual license fees should cover the administration
LICENSE INCLUDING COMPLIANCE CHECKS WHICH HOLD TOBACCO R

Retail availability of tobacco matters to communities because it:
m #ORRELATES WITH ELEVATED TOBACCO USE IN KIDSUANDJBDHH BHl(

youth smoking increases with tobacco retailer density near schools and that stores near schools have more e
tobacco advertising.

m JNCREASES EXPOSURE TO TOBACCO MARKETING AND BRANDING V
attempts.

m OERPETUATES THE SOCIAL NORM THAT TOBACCO USE IS COMMON
m &UELS HEALTH DISPARITIES BECAUSE HIGH RETAILER DENSITY IS
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- Regulatory Options for Cormraarerattes

Licensing and zoning regulations are strong strategies that impact how and where tobacco is sold.

MmUuu3ET A LICENSE FEE THAT ADEQUATELY COVERS THE COST ADMIN
annual compliance checks.

muu)NCLUDE OR UPDATE THE FEE STRUCTURE AND PENALTIES FOR |

muu2EDUCE THE DENSITY OF TOBACCO RETAILERS IN A COMMUNITY
m ,IMIT OR RESTRICT THE SALE OF TOBACCO NEAR YOUTH ORIENT
m 2EQUIRE A MINIMUM DISTANCE BETWEEN TOBACCO RETAILERS

m ,IMIT THE NUMBER OF TOBACCO RETAILERS ALLOWED WITHIN A
uuu%XAMPLE #AP LICENSES AT ONE RETAILER PER RESIDENTS #UR

MUu2ESTRICT THE TYPE OF BUSINESSES THAT CAN SELL TOBACCO ¢
MUuuOROHIBIT EMPLOYEES UNDER THE AGE OF FROM HANDLING TH

The sale of tobacco products ! the number one cause of preventable death
and disease ! is fundamentally inconsistent with the commitment to improving

health. Recently, CVS announced its decision to end sales of tobacco products,
joining other large corporations, like Target, in making this commitment.
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